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What we do

We provide a plug-in marketing
department for the built
environment, construction and
landscape sectors.
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What our
customers say

We have a proven track
record of delivering
excellent results for
businesses across the built
environment.

From construction
contractors to maintenance
firms, landscapers to civil
engineers, green energy to
decarbonisation, and
everyone in-between.

Here's a selection of some
recent client testimonials.
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“The A&E team are a joy to work
with and have consistently
produced excellentworkin

support of our brand
& performance initiatives.”

Sam Roberts,
Marketing Director
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“After deciding to outsource our
marketing to A&E, their delivery has
been truly excellent.”

Roland Archer, Sales Director

“I'm thrilled we found Attract &

Engage as early as we did in our

planning process. They skilfully
supported us with strategic
communications advice and
helped shape our thinking.”

Steffan Battle, Interim MD

Power & Controls

“A&E has made a huge difference to
our online presence. We now have
several new clients due to their work.”

Charlie Butler, Director
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What's in store?

1. Therole of brand in the built
environment

2. Sales coalface — With insights
from James Maguire, Director,
Crannull

3. Brand checklist (with actionable

take-aways)




BRAND

ATTRACT & ENGAGE

The Purchase Cycle

Active / Research
Consumers actively consideringand moving towards purchase.

Purchase
A decisionand
purchaseare made.

Trigger
A’'need’or ‘want’
that moves from
Passive to Active.

Passive Stage
Consumersnot actively considering a purchase.
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What do brand tactics look like?

ASHWELLS @ (//,(‘:Ground
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Reclaimed Tropical Timber
Contracting plc

- 4 16th
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hardWood timbers? & 10 a5

we can support your projects with
our FSC reclaimed tropical
hardwood timbers.

Email to book

infoa Visit our web:

Ashwell Reclaimed Timber Ltd - E3, Wick Place Farm, Upminster, Essex, RM14 3TL
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Does brand make a
difference at the
sales coalface?

s James Maguire, Director, Crannull

ATTRACT & ENGAGE
www.crannull.co.uk

Smarter Growth Marketing


http://www.crannull.co.uk/

7 Our 10 point checklist

Smarter Growth Marketing

a i e QUALIFY
GROWTH
a BUILD A BRAND e TENDER
TENDER 2.0 e

FEEDBACK e
COMPLETION 0

ELEVATION e PRE-START

@ MONTHLY
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Be consistent &
Build your brand CH S —

Aroadmap to helpyou create a credible
and visible brand

Increase visibility
Actively expand your
audience on and offline

Define your aligned brand
What is it that sets you apart?
What is it that pulls you
together?

=

Brand your
touchpoints
Don't let target
customers jump
to their own
conclusions

Increase credibility
Showcase your authority
in the space. Create
opportunities to educate
& engage your targets
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QUESTIONS p

e Home  Services About News OurWork Team  OurProcess  Contact

PLEASE?

INDUSTRY FOCUS:
Construction & Built Environment
s al een difficul ruction H .
arder. ow sma ccessfu N5
N

usiness, and it's only getting

compete and win projects

More you'd like to understand? _— .

Our 10-point marketing & PR -
checklist for built environment MARKETING
businessesis available to

download.

Visit www.attractandengage.co.uk

for your copy.



http://www.attractandengage.co.uk/
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Thank you

k 01277 715646 [/ 07855 409970

PVA4 jill@attractandengage.co.uk

9 Mayflower House, 128 High St,
Billericay, CM12 9XE

L J § BRENTWOOD
Chambers of Commerce b (.r
cba

Better for business Building Better Business
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