


What we do
We provide a plug-in marketing 

department for B2B businesses.
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What our 
customers say

We have a proven track 

record of delivering 

excellent results for B2B 

firms.  

From construction 

contractors to maintenance 

firms, professional service 

business to manufacturing  

and everyone in-between.

Here’s a selection of some 

recent client testimonials.

“The A&E team are a joy to work 

with and have consistently 

produced excellent work in 

support of our brand 

& performance initiatives.”

Sam Roberts, 
Marketing Director

“After deciding to outsource our 

marketing to A&E, their delivery has 

been truly excellent.”

Roland Archer, Sales Director

“I’m thrilled we found Attract & 

Engage as early as we did in our 

planning process.  They skilfully 

supported us with strategic 

communications advice and 

helped shape our thinking.”

Steffan Battle, MD

“A&E has made a huge difference to 

our online presence. We now have 

several new clients due to their work.”

Charlie Butler, Director



What’s in store?

1. Why email marketing is far from 

‘dead’

2. B2B Email Strategy Framework

3. Email Copy

4. 3 Top Tips

  

A G E N D A



How-to-Guides / eBooks / 
Trend Reports / Thought 
Leadership / Survey 
Reports

Case studies / Testimonials 
Technical One-Pagers / 
Product Demos / Webinars

Live Demos / Bespoke 
Proposal Documents/ Cost 
Analysis Sheets

Company & Product News 
/ High-Level Educational / 
Exclusive Content / Upsell
Discounts

Surveys / Request 
Testimonials / Referral 
Rewards / Advocate ops

B2B Buyer Journey

The B2B sales process is 

long and complex.

Your decision-making unit 

often includes multiple 

buyers, users, gatekeepers 

and influencers.

The goal with B2B email 

marketing is to nurture 

relationships with this group 

of potential customers, build 

brand awareness, and 

generate sales. 

# 1  F U N N E L

#1 AWARENESS

#2 CONSIDERATION

#3 DECISION-MAKING

#4 RETENTION

#5 ADVOCACY

B2B email marketing in the UK has an average 
return on investment (ROI) of £42 for every £1 
spent 

77% of marketers have seen an 
increase in email engagement 
over the last 12 months



TIMELINE

≈

Steps to create a B2B email 
marketing strategy

Title here

Build brand 

awareness? Re 

engage lapsed 

clients? Drive 

website traffic? 

Increase cross-sell 

& upsell? 

Understand your 

targets based on 

Decision Maker 

Unit, stage of 

buyer journey, 

pain points &  

perceived value 

Select appropriate 

email types, 

considering a 

combination of 

bulk brand and 

personalised 

outreach 

sequences  

Define best 

layout, branding, 

formatting & UX. 

Keep subject lines 

at around 4-5 

words.  Focus on 

the value ‘hook’

Establish goals Define audience Decide email type ‘Cut thru’ content

F r a m e w o r k



The language has to sell the click! 

# 2  E m a i l  C o p y

DO … DON’T …

Write to gain trust Write to sell

Focus on the reader Focus on yourself

Tell intentional stories Tell irrelevant stories

Be clear and concise Let subject line and preheader 
copy be an afterthought

Clear call to action Forget company values



# 3  T O P  T I P S



TEAM

FREE GUIDE
More you’d like to understand?  

Our 10-point marketing checklist 

for built environment businesses 

is available to download.

Visit www.attractandengage.co.uk 

for your copy.

QUESTIONS 
PLEASE?

http://www.attractandengage.co.uk/


Thank you

01277 715646  / 07855 409970

jill@attractandengage.co.uk

Mayflower House, 128 High St, 
Billericay, CM12 9XE

HAPPY CLIENTS

“I’m thrilled we found Attract & Engage as early 
as we did in our planning process. They skilfully 
supported us with strategic communications 
advice and helped shape our thinking.”

Steffan Battle, 
Head of Pre-Construction, Wates

“After deciding to outsource our marketing to  
A&E, their delivery has been truly excellent.”

Roland Archer, 
Sales Director, Zest

“The A&E team are a joy to work with and 
have consistently produced excellent work  
in support of our sector marketing iniatives.  
I highly recommend A&E!”

Sam Roberts, 
Marketing Director, Ground Control

ATTRACT & ENGAGE
Smarter Growth Marketing & PR

Learn more
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